
 



Executive Summary 

This audit provides an objective review of the current Google 
Ads account setup, performance, compliance status, and growth 
opportunities. The goal is to identify what is working, what is 
limiting performance, and what actions are required to improve 
efficiency, stability, and ROAS. 

Overall Account Health: https://chichomz.com/ 

●​ Status: Poor 
●​ Immediate Opportunities:-  

 
Account Level: ​
 
1. Implementing negatives at both levels helps exclude irrelevant traffic, improving targeting 
accuracy and overall campaign performance.​ ​ ​ ​ ​ ​ ​  
​

 
 
 
 
 
 
​
 

 

https://chichomz.com/


2. Inventory type was set to Expanded, which risks showing ads on sensitive content. 
We recommend switching to Standard Inventory for better brand safety and content alignment.​
 

​
​
​
​
 
3. Sensitive content exclusions not applied, increasing risk of ads showing on inappropriate 
placements.​
 

 
 
 
 

 



4. Remarketing audiences are not created; set up remarketing lists to re-engage past visitors 
and boost conversions.​
 

 
 
 
 
5. No optimizations made in the last 90 days, risking performance stagnation. 
We recommend reviewing and updating audiences, locations, devices, schedules, assets, 
and ads at least every 30–40 days for sustained growth and efficiency.​
 

 
 
 
 

 



6. Graphics and logos are disapproved in Policy Manager for several reasons; replace them 
with a compliant image to ensure no disapproved assets remain in the ads account. 
 

 
 
 
      
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



Campaign Level:​
 
7. Location targeting includes “Presence or Interest,” which may show ads to users outside 
target areas. Switch to “Presence only” to ensure ads reach users physically located in your 
selected regions.​
 

 
 
 
 
 
 
8. Audience segments are not added to your campaign. It is important to add them, as 
targeting specific audience segments based on interests, behaviors, and demographics 
improves relevance and overall campaign performance.​
 

 
 
 

 



 
 
9. Ad scheduling is currently not configured. We recommend enabling day-level 
scheduling with bid adjustments to better capture high-potential traffic and conversions 
throughout the week, while optimizing performance based on daily trends. 
 

 
 
 
 
 
10. Bid adjustments are not implemented at any level (location, audience, ad schedule, or 
device) in the search campaign. Applying bid adjustments can help prioritize high-performing 
segments and improve campaign efficiency by allocating budget where it performs best. 
 

 
 
 

 



 
11. Several keywords in the ad group are wasting budget without delivering results in the last 
30 days. It's recommended to pause or remove underperforming keywords and focus on 
fewer, more relevant ones to improve efficiency and campaign performance. 
 

 
 
 
 
12. Irrelevant search terms are triggering your ads and wasting budget without contributing to 
performance. These should be added as negative keywords to prevent further spend and 
improve targeting efficiency.​
 

​
​
​
 

 



Asset groups level:  
 
13. Only one asset group is used, which limits testing and reach. We recommend adding 
multiple audiences and ad variations to improve targeting and overall performance.​
 

 
 
 

14. One very important issue is that all products are being targeted across multiple 
campaigns, which is causing internal competition within the same account. As a result, 
campaigns are competing against each other for the same products, leading to reduced 
performance and inefficient spend. 

To fix this, we need to restructure the entire account, ensure clear product segmentation, 
and assign each product to the appropriate campaign only, so performance can improve. 

 

​  
​ ​ ​ ​ ​ ​ ​ ​ ​ ​ ​ ​  

 



 
15. The video formats are currently incomplete, which is limiting ad effectiveness. To achieve 
Excellent ad strength, we need to add at least one video in each format — horizontal, 
vertical, and square.​
Additionally, the image assets are incomplete. We should add a minimum of 5 landscape, 5 
square, and 5 portrait images to fully support ad delivery and performance.​
 

​
​

 
 
 
 
 
 
 

 



16. A/B testing is not currently implemented in any asset groups, which limits our ability to 
identify the best-performing assets, creatives, and URLs. Introducing structured A/B testing 
will help optimize performance and improve overall results. 
 
 

 
 
 
 
 
17. No search themes were used, limiting audience signal strength. We recommend adding 
more relevant keywords and product variations to fully utilize the 50-theme limit and 
enhance targeting accuracy. 
 
 

 
 
 

 



18. Over the last 30 days, several products have consumed significant ad spend without 
generating any conversions. We need to exclude or remove these cost-wasting products 
so the budget can be reallocated to higher-performing items and overall efficiency can be 
improved.​
 

 
 
 
 
 
 
 
 

Thank you for reviewing our audit report.​
 
We're here to help. Feel free to reach out with any 
questions or feedback! :) 
 
 
 
 
 
Warm regards, 
Parkhya Solutions Team 
Indore, India 
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